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1 obligation to consult
lanning application has
existed for many years and fol
lowing the 2004 Planning and
Compulsory Purchase Act,
reporting on the methodology,
results and impact of a consul-
tation has become a specific
requirement. And localism and
nelghbourhood planning have
pushed community engagement
up the public agenda.

Yet, according to the planning
press in 2014, 12 per cent of
applications are delayed or
rejected because of inadequate
public consultation. What are
the issues affecting consultation
and how can they
be overcome?

Consultation
ranges from a ‘tick-
box' exercise to a

volce to the silent majority’. (

Responding to the way In
which  people increasingly
choose to communicate, and
enabling residents to take part in
consultation when and where
they wish, online consultation is
becoming popular. Analysis of
all ConsultOnline projects to
date shows that 79 per cent
access consultation by smart-
phone or iPad

The time-poor are considered
hard to reach and so it is unsur-
prising that 50 per cent of those
taking part in ConsultOnline con-
sultation are aged 18 to 34.
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manage a constructive dialogue
by communicating the purpose,
the limitations, the statutory
policy framework and the way
in which the results will be used.

Traditionally, consultation
attracts older people in the com-
munity and those who hold a
strong view: But the best consul-
tations elicit responses from a
broad representation and give a

box, enabling more accessible,
timely, and balanced consulta-
tlons with the potential for
comprehensive analysis. As
communication  increasingly
moves onling, so too will consul-
tation. But to some, a screen will
never compensate for a human
face and successful consulta-
tions will use the best of both
online and offline tactics.



